A. BACKGROUND OF STUDY

Economic activities in Indonesia is
supported by the role of financial institutions both bank and non-bank financial institutions. Law No.10 / 1998 defines that Bank is a business entity that collects funds from the public in the form of deposit and distributes it to the community in the form of credit and or other forms in order to improve the standard of living of many people. 
Data Collection Technique
In qualitative research, data collection is done under natural conditions.
Sources of data derived from primary data obtained through four kinds of data collection techniques, namely observation, interviews, documentation.
Observation
Observation used in this research is passive participation observation. On passive observation the researcher came to the subject area of that observed, without participating in the activity. In this research, the researcher was present at the location of subject activity observed, and then the result of this observation was written on the observation sheet by observer/researcher.
Interview
Interview technique used in this research is semi-structured interview technique. It is interview which its implementation is freer compared to structured interview.
Before conducting the interview, the researcher has prepared a number of written questions that will be submitted, and then record all the things put forward by the respondent.
Researcher used this semi-structured interview technique to find problems more openly about the customer motivation using financial services in BMT La-Tansa Gontor Ponorogo. The process of data analysis is through several stages including data reduction, data presentation and data verification.
The form of data analysis method to be used can be described simply in the following chart: 
Internal Motivation
Internal motivation is a motivation that comes from within an individual 
Halal results
Halal result factor of motivation is the decision of customer using financial services because the results in Islam principles in order to achieve the goal of deposit is by halal methods.
The results obtained in the data collection process found that there were customers who were motivated to use the BMT La-Tansa Gontor service because the profit-sharing system was implemented and also wanted to get a halal and blessing result.
"BMT is a Pondok business unit which has a lot of money that's all halal, no any extra
money is all pure blessed. That's it ..." 
Honest Revenue Sharing
Honest revenue sharing is one of the internal customer motivation factors to get 
Services
Service is a special attraction that motivates customer to decide using a product or service. 
E. CONCLUSION
Based on research conducted on BMT La-Tansa Gontor customer about motivation that encourage costumer, researcher found that motivation at customer BMT La-Tansa Gontor is divided into two namely internal motivation and external motivation which can be taken conclusion as follows. 
